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What factors help water markets return water to dewatered streams?

Introduction Conditions Shaping Environmental Water Markets

Growing water demand in the western United States
has led to the reduction and even loss of stream flows
that provide ecological benefits for fish and other wild-
life. Environmental water markets provide a means to
redistribute water from existing uses, such as agricul-
ture, back into dewatered streams and rivers.
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The type, value, and seasonality of crops can affect The legal transfer of water from an existing use to

Many obstacles have prevented environmental water the participation of water right holders in a market. instream use is a crucial condition enabling

markets from expanding to the scale necessary to ad-
dress the widespread need for streamflow to main-
tain ecological health.

environmental water markets.
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Analyze interview findings to identify the key obstacles to expanding environmental water markets,
and highlight strategies for overcoming them.

Recommendations & Strategies

Interviews with Practitioners

Program Operation & Outcomes

In order to better understand conditions influencing current

. . . * Buyers must have a clear understanding of seller needs
environmental water markets, and to identify strategies for

and operations to identify mutually beneficial transac-

A v expanding these markets, our group interviewed 51 individuals ,
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