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TARGETED AUDIENCE

CITY RESIDENTS

Balloon consumers in
Santa Barbara and

Goleta

LOCAL SCHOOLS

High schools and
universities

PARTNERS & ALLIES

Nonprofit organizations
and other national
marine sanctuaries
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Santa Barbara County consumers

have a powerful role!

Raise awareness, engage

target audiences and tap into

coastal pride. 

Consumers make better choices. 





Youth are effective advocates for behavior change in families and
schools. 
Education on balloon environmental impacts is an important first step for
raising awareness.  

Coastal residents who are changing their plastic consumption
must be engaged early on. 
This lens on the balloon pollution problem creates new partnership
and policy opportunities. 

Balloons are single-use plastic. 

TACTICS
Youth and educational institutions are key agents of change.
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